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Adventures in Media and Cultural
Studies: Introducing the KeyWorks

Douglas M. Kellner and Meenakshi Gigi Durham

Few would disagree with the claim that media and culture today are of central
importance to the maintenance and reproduction of contemporary socicties, Socie-
tics, like species, need 1o reproduce (o survive, and culture cultivates attitudes and
behavior tha predispose people o consent to established ways of thought and
conduct, thus integrating individuals into a specific sociocconomic system. Forms
of media culture such as television, film, popular music, magazines, and advertising
provide role and gender models, fashion hints, life-style images, and icons of person-
ality. The narratives of media culture offer patterns of proper and improper behavior,
moral messages, and ideological conditioning, sugar-coating social and political
dess wih plsurable 1nd seducve forms of popula eneraimens. Likewise,

people in practices which integrate hem it e Society, while ofking
pleasures, meanings, and identitics. Various individuals and audiences respond to
these texts disparael, negotiating their meanings in complex and often paradoxical

ys.

With media and culture playing such important roles in contemporary life, it is
obvious that we must come to understand our cultural environment if we want
control over our lives. Yet there are many approaches to the study of media, culture,
and society in separate disciplines and academic fields. Often critics take a single
perspective and use a specific method and theory to understand, make sense of,

riticize media and cultural texts. Others eschew all methodological
and theoretical critical strategies in favor of empirical description and analysis.

We would advocat the usculness of  wide range of heoreical and mthodolo
gical du not believe that
any one theory or method is adequate to engage the ty variety, and
novelty displayed in contemporary constellations of rupqdly vmllfcrnm\g culturl
forms and new media. We have thercfore assembled what we consider some *
Works” of current theories and methods for the study of the abundance and diversity
of culture and media in the present age. The texts we have chosen are “Key” because
we believe that the perspectives and theorists which we have included in this volume
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arc among the most signif i gaging the fo d infl
of contemporary media and culture.

“The texts in this reader provide “keys™ which help unlock the domain of meaning,
value, politics, and idcology in familiar forms of cultural artifacts and practices. They
furnish openings which enable criical ceaders to see cultural texts and phenomena in
a new light, generating insight into the sometimes hidden production processe:
ideological constraints of media culture. Key theories and methods help unlock and
unveil structural codes and organizing conventions of media texts,thle meanings
and values,
critically also provides insight into the ways that media and o . gender
and role models, and even identities, as the populace come o partern their lives on
the celebrities and stars of media culture. These readings are also “key” in that they
open new the time of

their writing,
the study of o e

The texts selected are “works” in that their methods and theories enable
media literate readers to engage in the activity of analysis, interpretation, criticism,
and making sensc of their cultural and social worlds and experiences. The theories
and methods presented provide tools for critical vision and practice, helping
to produce active creators of meaning and interpretation, rather than merely
passive audiences. The KeyWorks thus empower those who wish to gain skills
of media literacy, providing instruments of criticism and interpretation. They
provide essential clements of becoming intelligent and resourceful cultural sub-
jects, discriminating readers, and creative users and producers of contemporary
culture.

Thus, the texts assembled in this book can help cultural consumers to become
critics and creators. Our introduction will accordingly attempt to demonstrate how
the diverse approaches and texts that we have assembled provide valuable keys to
cultural criticism and interpretation, helping to produce more competent and dis-
criminating ritics. We discuss below how the specific groupings of the KeyWorks
provide different approaches to the study of media and culture and point  the
contributions and limitations of cach perspective. In this introduction, we accord:
ingly furnish overviews of each distinctive way of secing and engaging culture and
media. More detailed presentation of the theorists and critics we have chosen,
together with explications of the key concepts, theories, and methods selected, will
head each of the five parts we have delincated.

Theory ritique: A Approach
There s ol pespeci “ccing”, nlya prpective “knowing” and the e affcs
w,uwm,puk.m“,mm,.,.mmmmm,m will our “concept” ofthis thing,
our “objectiviy

(Fricdrich Nietzsche)
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Our opening discussion will give the reader a sense of current debates and issues
within cultural and media theory, emphasizing which issucs and controversies arc of
crucial importance in the contemporary era. Our narrative will track salient develop-
ments in the study of culture and media, supplying a mapping of the prevailing
thiken of theris and echods which bave polfritd especlly o e 1960
Indeed, to pursue our KeyWarks metaphor, cach perspective provi i
into the complex terrain of contemporary m culture, inmnshmg access to0
s e o B WA v IS, Fach “biy i

domains, such as ideology, the politics of representations, and ot sudies, They
provide novel ways of sccing and understanding the flora and fauna of images,
symbols, and messages through which we wander, trying to make sense and give
shape to our lives.

‘The terrain of contemporary culture, however, is so vast, the maze of theorics s0
complex, and the dbates over media and culture so intense and convoluted that we
b sl b 1 choose some ® peopariier e theorists to the exclusion of
others. the
colturl change O she Gurmat !rthnnlugvcal revolaton s 30 tarbulent that it i
becoming increasingly difficult to map the transformations and to keep up with the
cultural discourses and theories thar attempt to make sense of it al. Culture today is
boh ondizary ad comple,cocompasing muliple el of evryde e, e - snd
many of the theorists assembled in this volume - employ the term “culture™ broadly
1o senily ype of calrral arfcs (L6 TV, GDY, newapapes, paintings, opera,
journalism, cyberculture, and so on), as wel s discourses sbout these phenomena.
Since culture is bound up with both forms, like lm or sports, and discourses, it is
both a space of interpretation and debate as well as subject matter and domain of
inquiry. Theories and writings like this introduction are themselves modes of culture,

d subject marter, and a

P to make
part of a contemporary cultural field.
A lh«)ry i3 way ofsecing, n optc hat [uum.; on a specfic subject matter. The
Greek wor topics.
pmmm .mn sxibs w1 theoey of e st s on o e government
are also modes of explanation and interpretation that construct
Somnccioos-ta Remioatsodlocsimrd poctoe and mricnes; iy helglog
ake sense of our cveryday lfe, inalysis of how Microsoft. dominates the
computer software ficld would indicate what particular issues are at stake. Thus,
cultural and social theorics are descriptive and interpretive; they highlight specific
topics, make connections, contextualize, provide interpretations, and offer explana
tions. There is also a narrative component to theory as in Adam Smith's or Karl
Mary’s theories of capitalism which tell of the origin and genesis of the marker
economy, as well as describing how it works and in Marx's case offering a critique
and proposals of revolutionary transformation.

Al social theories are thus perspectives that center attention on phenomena and
their Comesictalo the broader society and a wide range (»(lntnumum. discourses,
and practices. As optics, or ways of sccing, they illuminate part of the social and
ltual ik, but may fgnoce of lewe i darknis other dimensions. Consequenthy,
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constantly expanding one’s theorctical perspectives and horizons helps to illuminate

understandings of our sociocultural life. Multiplying theories and methods at one’s
disposal helps to grasp the diverse dimensions of an object, to make more and better
connections, and thus provide richer and more comprehensive understanding of
cultural arifacts or practices under scrutiny.

Itis therefore our conviction that no one approach contributes rhe key o cultural
and media criticism, that all given theories and methods have their limitations as well
as strengths, their blindspots as wel as illminating perspectives. Hence, in our view,
10 one theory, method, or thinker dispenses privileged access to the truth of our
culture and sosicty; thre is no magical formula or hermencutic key to unlock the

dd Rather, we believe that
theorics, i lie,or
~ 10 switch the metaphor  weaponsof critque which enable individuals 0 engage in
discriminating practice in distinct con

Furth fihe theoretical fered will furnish useful mater-
ial for some tasks, while others will prove more valuable for different projects. Some-
one might choose, for instance, to do a feminist reading of a cultural text, while at

another e the category of race or class may be most salient to one’s critial
intentions. Analyses will necessarily ofien involve the confluence of these and other
vectors. Likewisc, one critical exercise might focus on the ideology of the text and the
ways that texts legitimate and reproduce dominant forms of oppression, while
another reading might emphasize the ways that specific texts resist dominant instiu:
tions and ideologies — or show how certain texts both legitimate and contest the
established culture and socicty at the same time and are thus markedly ambiguous.

Viewing culture from political cconomy, from the perspective of analysis of the
system of production istribution, may disclose how the culture industrics
reproduce the dominant corporate and commercial culture, excluding discourses
and images that contest the established social system. Closer reading of media texts
can reveal a wealth of meanings, values, and messages, often contradictory. Examin
ing how peoplc engage cultrsl text, however, may revel tht audicnces refuse
dominant their Con

P

sense of how culture and media actually operate in c\‘crvd.w life

It s our conviction that competent and critical cultural consumers and comment-
ators need to be able to examine media, culture, and society from a variety of
perspectives, in order to cultivate critical vision and understanding of the nature
and effects of cultural production and the artifacts with which we interact. Each
new approach, each new theory, equips the budding critic with a different way of
secing and interpreting, thus creating more diverse perspective for understanding
media and culture. Thus, the many conceps, theoris, and methods embedded in the
texts in KeyWorks will enable readers themselves (o engage in cultural and media
n, and consequently to become competent critics and consumers.

kg proaches we have chosen for Keyorkt arc foundationa n the
sense that they p
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d which they Most
of the selections are “radical” in the sense that they go to the roots of the situation
(the meaning of the Latin term radix), showing, for example, how media and culture
are grounded in a social system and its conflicts. All of the perspectives we have
selected are “sociological” in the sensc that they show, in varying ways, how media
and cultural texts are rooted in a particular system of political cconomy such as
capialism, or in the dominant media and cultural forms of  parteulr socal order
based on relations nd
class. The roots of media and cultural texts are consequently embedded in social
reproduction and conflit, part and parcel of our social lfe.

“The theorists and writings choscn accordingly provide critical understandings and

specific social interests and functions ~ and yet can be read, enjoyed, and interpreced
in amultiplicity of ways. We conceive of KeyWorksas a toolkit that enables individuals
to produce their own understandings, meanings, and critiques of contemporary
culture, media, and socicty. We will try to make these often complex perspectives
on media and culture accessible and to make our text “user-friendly” by, first,
explaining in the sections that follow the key concepts and methods deployed in
the leading competing approaches to the study of media and culture, and by intro
ducing the theorists presented in our reader. At the beginning of cach part, we
provide more detailed contextualizing of both the particular topics through which
we have organized the collection and the theorists and texts chosen. While the book
was designed to be employed in classroom situations, we also hope that enterprising
readers will use it on their own to become more competent cultural consumers and
aritics; hence, we also hope that it will prove valuable to people who wish to educate
shemselves in the theorics and methods of cuImrAI and media_criticism G
)cquem]y,wc begin with di fihe origins and

o b th¢ ok towand « more empoweing colmrd and el lieracy tht it
bl p«)p{c to make better sense of their world and to become more competent
actors wi

Culture, Ideology, and Hegemony

e cass which s the
uling material forc ofsocity is a the same time o rling intellecrun force, The class
‘Which s the means of materal production at s disposal has control at the same time
over the means of mental production, s0 that thercby, generally speaking, the ideas of
those who lack the means of mental production are subject to .

(Karl Mars and Fricdrich Engels)

Contemporary criticism has forced students and teachers to see that there are no
innocent texts, that all artifacts of the established culture and society arc laden with
‘meaning, values, biases, and messages. There is no pure entertainment that does not
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contain i prei 1 der "
and myriad social categories and groupings. Cultural texts are saturated with social
mcsing;, they gencrue poliiel efe,tepeodocng ox opponing sovening socal
Culture can ao cmbody
specifc political .lum..m —liberal, vative, 4~ advancing
positions h o x:x\nll\’\u ¥
femininity, or violence and war. Cultural representations thus often transcode major
politcal discourses and perspectives presenting, for instance, an array of positions on
topics such as sexuality, the state, or relgior
Culture in today’s societies thus constitutes a st of discourses, stories, images,
spectacles, and varying cultural forms and practices that generate meaning, identities,
and political effects. Culture includes artifacts such s newspapers, television pro
grams, movies, and popular music, but also practices like shopping, watching sports
events, going (0 a club, or hanging outin the local coffee shop. Culture is ordinary, a
familiar part of everyday life, yet special cultural artificts are extraordinary, helping.
people 10 see and understand things they've never quite perceived, like certain novels
or films that change your view of the world, We would hope that some of the
here wil p

and media.
The

f ideology, for example, f all cultural texts
have distinct biases,interests, and embedded values, reproducing the point of view of
their producers and often the values of the dominant social groups. Karl Marx and
Fricdrich Engels coined the term “ideology” in the 18405 to describe the dominant
ideas and representations in a given social order. On their analysis, during the feudal
period, ideas of picty, honor, valor, and military chivalry were the ruling ideas of the
hegemonic aristocratic classes. During the capitalist cra, values of individualism,

profit, competition, and the market became dominant, articulating the idcology of
i bourgeois class which was consolidating its class power. Today, in our high
tech and global capitalism, ideas that promote globalization, new technologies, and
an unrestrained market society are becoming the prevailing ideas — conceptions that
further the interests of the new governing elites in the global cconomy.

s we note below, feminis, mulkcuturlist, and membersof a wide range of

subordinate d that i reproduced rek
in the arenas of gende thnicity, it 1d further domains of d:
Feminiss, for cxample, criized sexisc idcologiesthat advanced the domination of
women by that propagated male y
that furthered the spe -:uﬁ znd

nicities. In a broad sense, therefore, ideologies reproduce social domination, th
legitimate rule by the prevaifing groups over subordinate ones, and help r(pilum e
existing incqualites and hicrarchies of power and control.
logies appear natural, they seem to be common sense, and are thus ofien
invisible and elude criticism. Marx and Engels began a critique of ideology, attempt-
ing 10 show how ruling ideas reproduce dominant societal interests serving 10
naturalize, idealize, and legitimate the existing society and its institutions and values.
In a competitive and atomistic capitalist society, it appears natural to assert that
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human beings are primarily self-interested and competitive by nature, just 3 in 3

In fact,

human beings and societcs are extremely complex and contradictory, but idcology

socialtraits such as

il S coppediod, W s sl 150 ning Sk and
values

For casicl M
Who both produce ideas that gloiy the dominant insitutions and ways o i, and
propagate thesc governing ideas in cultural forms such as literature, the press, or in
our day film and television. The concept of ideology thus makes us question the
‘naturalness of cultural texts and to sce that prevailing ideas are not self-evident and
obvious, but are constructed, biased, and contestable. This notion makes us suspi-
cious and critical, putting into question regnant ideas which often serve the interests
of governing groups. Moreover, the more one studies cultural forms and representa
tions, the more one sces the presence of idcologies that support the interests of the
reigning economic, gender, race, or social groups, who are presented positively and
idealized, while subordinate groups are often presented negatively and prejudicall.

The Ttalian Marxian thinker Antonio Gramsci developed these ideas further,
arguing thar diverse social groups attained “hegemony,” or dominance, at different

imes through inducing the consent of the majority of subaltern, or subordinate,
groups t0 a given socio-political constellation. He points out that while the unity of
presailing groups s usually created through the state (as in the American revolution,
or unification of Italy in the nincteenth century), the institutions of *‘ivil society™
also play a role in establishing hegemony. Civil socicty, in this discourse, involves
institutions of the church, schooling, the media and forms of popular culture, among
others. Tt mediates between the private sphere of personal economic interests and the
family and the public authority of the state, serving as the locus of what Habermas
described as “the public sphere.”

For Gramsci, socicties maintained their stability through a combination of “dom:
ination,” or force, and “hegemony,” defined as consent to “intellectual and moral
leadership.” Thus, social orders are founded and reproduced with some institutions
and groups violently exerting power and domination to maintain social boundaries
and rules (i.c., the police, military, vigilante groups, etc.), while other institutions
(such as rligion, schooling, or the media) induce consent to the dominant order
througl fa
social order (ic., market capitalism, fascism, communism, and so on). In addition,
societics establish the hegemony of males and certain races through the institution.
alicing of male dominance or the rule of a specific race or ethnicity over subordinate
grou

Hegemony theory for Gramsci involves both analysis of current forces of domina-
tion and the ways that particulr polidcl forces achicved begemonicauthoriy, and

fo d ideas that could contest and
overthrow the existing hegemony. An analyxls, for instance, of how the conservative
regimes of Margaret Thatcher in Britain and Ronald Reagan in the United States in
the late 19705 and carly 1980s won power would dissect how conservative groups

Copyrighted Material



Copyrighted Material

8 Douglas M. Kellner and Meenakshi Gigi Durham

gained dominance through control of the statc, and the use of media, new techno-
logies, and cultural instirutions such as think tanks and fund-raising and political

Explaining the Thatch ive hegemony of the 19805
would require analysis of how conservarive ideas became dominant in the media,
schools, and culture at arge. It would discuss how on a global level the market rather
than the state was seen as the source of all wealth and solution to social problems,
whereas the state was pictured as a source of excessive taxation, overregulation, and
burcaucratic inertia,

A cultural hegemony analysis would thus show how particular media, technology,
or institutions contributed to 2 broader socio-political domination by forces such as
fascism, communism, or market capitalism. A Gramscian theory would also discuss
how a hegemonic social order is always contested by counterhegemonic forces, such
as when during the 19805 conservative rule was contested ant verthrown
diaing the 19900 with 8 resargence of beralian and socd democruc movements
and regimes, as well a5 an upsurge of oppositional social movements. Such analysis,
Bowerts, wdd ks e 00 o iy o moee el egmanle, gy
compromised with the dominant conservative forces, whereby liberal democrats like
Bill Clinton, or social democrats ike Tony Blair, would themselves take conservative
positions in curbing welfare, cutting social spending, or unleashing military inter
vention.

iy theory thus calls for historically specific socio-cultural analysis of par
ticular contexts and forces, requiring dissection of how culture and a varicty of social
institutions from the media to the university facilitate broader social and political
ends. Analyses of hegemony emphasize that a wide array of cultural institutions
functi al reproduction including the church, schools, traditional and
elite culture, sports, and the entertainment media. The approach requires social
contextualization of all ideas, representations, and cultural forms; it enjoins secing
societies as a locus of social contestation between competing groups who seck
dominance and who manipulate reigning institutions and culture to promote their
ends

Theories of hegemony and ideology were further developed by a group of thinkers
who were organized around the Frankfrt Institute for Social Research in the 19305
“Their core members were Jewish radicals and 5o they went into exile to the United
States afier Hitler's rise to power. Establishing themselves in a small institute in New
York affilisted with Columbia University, they developed analyses of the culture
industries which had emerged as key institutions of social hegemony in the era
they called state-monopoly capitalism. Max Horkheimer, Theodor W. Adorno,
Herbert Marcuse, and Walter Benjamin, who was loosely afiliated with the Institute
for Social Rescarch, analyzed the new forms of corporate and state power during a
time in which giant corporations ruled the capitalst economies and the might of the
state grew significantly under the guise of fascism, Russian communism, and the state
capitalism of Roosevelt's New Deal which required a sustained government res-
ponse o the crisis of the economic Depression in the 1930s. In this conjuncture,
ideology played an increasingly important role in inducing consent 1o a diversity of
social systems.
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To a large extent, the Frankfurt School inaugurated critical studies of mass com-
‘munication and culture, showing how the media were controlled by groups who
employed them to further their own interests and domination. They were the first
social theorists to see the importance of what they called the “culture industries” in
he spemiucion of contemporary socictics, in which so-called mass culture and

ommunications stand in the center of eisure activity, are important agents of
iiion, medittors of polideal 7ty 15l ol tis B secs m pimecy
Indiair of kg e ‘with a variety of economic, political, cultural,
and social f

Having :xp-:nenccd the ise of fascsm and fascis e ofth media in Germany i
the 19305, they noted

d functioned to repro-
duce the established market society and democratic polity. The Frankfurt School
developed a critial and transdisciplinary approach to cultural and communications
studies, combining critique of political economy of the media, analysis of texts, and
audience reception studies of the social and ideological effects of mass culture and
communicatons. They coined the term “cultre indusries” to ﬂynfv the process of
the culture

drove the system. 11.: i theoraty nabyzed il mase-mecined eyl et
within_the context of industrial production, in which the commodities of the
culture industris exhibited the same features as other products of mass production:

in
capitalist societies and of integrating individuals into s th umevork of the capiali
system.

Furthermore, the critical theorists investigated the cultural industries in  political
context as a form of the integration of the working class into capitalist soci
Frankfurt School were one of the first nco-Marxian groups to cxamine the cffects of
sl ki ke of the consumer society on the working classes who were o
be vehicles of revol he classical
in which S i i were stabilizing contemporary capitalism and anwrdv

models for human emancipation tha could srve as norms of soial crtique and gcal\
for political struggle.

“Thus, in their theories of the culture industries and critiques of mass culture, the
Frankfurt School were the first to systematically analyze and criticize mass-mediated
culture and communications within critical social theory. Their approach suggests
that to properly understand any specific form of media or culture, one must under-
stand how it is produced and distributed in a given society and how it is situated in

“The thought, for the most
part, that media culture simply reproduced the existing socicty and manipulated mass
audiences into obedience.

One of their members, however, Walter Benjamin, had a more optimistic and
activist view of the potential of media, such as ilm, to promote progressive political
ends than his colleagues Horkheimer and Adorno. In “The Work of Art in the Age of
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Mechanical Reproduction,” Benjamin argued that film, sports, and other forms of
mass entertainment were creating a new kind of spectator, able to critically dissect
cultural forms and to render intelligent judgment on them. For Benjamin, the decline
ofthe aurs ofhe work of .- e ense of iy, unquenes, and autheniciy -
iped produce a public able to more
actively engage a wide range of cultural ph:nnmen: He argued thar, for instance, the
s of mocy e wete dRestineing e of sl s, e @
criticize and analyze games, athletes, strategies, and so on. Likewise, Benjamin
postulatcd that the film audicnces as well can become cxperts of critcism and ably
dus«l the construction, mesning, ....1 ideologies of film.
ing acstheticized in the contemporary era,
dq)luymg techniques of mysnl'(zu(m and cultural manipulation 10 produce media
spectacles to gain mass assent to specific political candidates and groups. He was one
of the first o dissect the new public spheres that werc emerging in the period when
such as ilm, radio, or
political rally to pmmm thei cnds. Moreover, Beajain'swork o imporat for
focusing on new media
techniques, and carring out political mnqm while calling for democratic trans
formation of media technology and institutions,

A second-generation member of the Frankfurt School, Jirgen Habermas, grew up
under German fascism, found it repellent, and undertook life-long investigations of
contemporary society and culture in part motivated by desire to prevent the recur
rence of a rebirth of fascism. After studying with Horkheimer and Adorno in Frank
furt i the 19501, Habermas invstgated i hiscaly work th ways that a new public

g the time of the d the American and French
molunom‘ and how it promoted political discussion and debate. Habermas's con.
cept of the publ described a space of institutions and practices between
private and public interests. The public sphere mediated for Habermas between the
‘domains of the family and the workplace ~ where private interests prevail - and the
stae which ofen exertsabiriy forms of power and dominition. Wht Habermas
called the pl i ofpublic s

i ,and " d amm

blic afairs and to ocng forms of

il and public uthoriy The sphere was nurtured by newspapers, journals,

pamphicts, and books which were 7 rend ad A s soc s pubs and
coffee houses.

Habermas notes that newspapers were initially commercial sheets that disseminated
“news” (ic., what was novel and contemporary), but then were transformed into
instruments of political debate under the pressures of the American and French
revolutions and the organization of pulm\al groups to revolutionize society. Yet

and business

i prey
interests above politcal opinion, selling advertising and papers via tabloid sensation
alism and entertainment rather than disseminating political information and ideas.
On the other hand, as the society became more dominated by mass media, powerful
corporations came fo control major institutions such as newspapers, radio, film, and
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seoion: Thew s of the culume oy served the interests of the media
conglomerates and the corporations and advertisers who ﬁnanccd o Thux in
this conjuncture, iy i phese var cloioed by big m

dominate public lfe and which recast the public sphere from a Ioms ofmlormanon
and debate 10 a ste of manipulation by corporate powers

In retrospect, the theoriss discused so far articulate ascending stages of modern

Wenter soce, While Hibermass thoey of the pulic phcre describes the carly

phase of liberal bor ‘Marx and Engels lid

dutnle of the bourgeoisic and hegemony of capitalism dunng the mid-ninetcenth

ry. Gramsci in turn presents the transition from liberal capitalism o fascism in

lnly i the 19305, whercas the work of Horkbeimer and Adorno can be read s an

tiroughion e wory during the 1930s. This era constituted a form of “organized
which the state and mammoth corporations managed the economy
o which it ubupked s and corporse €omol

The period is often described as “Fordism” to designate the system of mass
production and the homogenizing regime of capital which sought to produce mass
desires, tastes, and behavior. The culture industries discussed by Horkheimer and
Adorno were thus the form of cultural organization parallel to Fordism as a mode of
industrial production. Just as American automobiles were produced on assembly lincs
ccindiog 0. wellorgaiaed plan snd diion o bor, b oo were i, broad-

aga of media culs d according to types
e Ny (\rg:mzzd dlvmnrn of labor.

‘The decades following World War 11 were thus a period of mass production and

consumption characterized by uniformity and homogeneity of needs, thought,
ind behavior constiruting a “mass socicty” and what the Frankfurt School des-
cribed as “the end of the individual” No fonger was personal thought and action
the motor of socal and cultural progress; instead, gigantic organizations and
institutions overpowered individuals. The period corresponds to the staid, ascetic,
conformist, and conservative world of corporate capitalism that was dominant in
the 19505 with its organization men, its conspicuous consumption, and its mass
culture.

During this period, mass culture and communication were essential in generating
the modes of thought and behavior appropriate to a highly organized and homo
genized social order, Thus, the Frankfurt School theory of *“the culture industries”
articulates a vital historical shift to an epoch in which mass consumprion and culture
were indispensable o producing a consumer socicty based on uniform necds and
desires for mass-produced products and a mass socicty based on social organization
and conformity. It is culturally the time in the United States of strongly controlled
network radio and television, insipid “top forty” pop music, glossy Hollywood films,
national magazines, largely conservative newspapers, and other mass-produced cul-
turalartifacts. Its analogue in Europe, the Soviet Communist bloc, and other sectors
where stat-controlled broadcasting prevailed, was a system of broadeasting inended
t0 reproduce the de 8 th
social mtcgr:nun and conformity.

5
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Of course, media cultue was never a5 massfied and homogencous 3s in the
e, argue that

its time of origin and influcnce and that other models were preferable (such as those
of Walter Benjamin, Sigfried Kracauer, Eenst Bloch and others of the Weimar gen
eation and, later, British cultural studies, as we suggest below). Yet the original
Frankfurt School theory of the culture industry articulated the important social
roles of media culture during a particular socio-historical cpoch and provided a
model, still of use, of an exceedingly commercial and technologically advanced
culture that promotes the needs of dominant corporate interests, plays a principal
role in ideological reproduction, and enculturates the populace into the dominant
system of needs, thought, and behavior.

Following the lins of this narrative, we will argue throughout this introduction
that the subsequent forms of cultural and media analysis respond to developments
within Western capitalist societies from the end of World War 11 until the present.
Cultural theories analyze historical metamorphosis and noveltics, and thus articulate
socio-historical conditions, practices, and transformations. Theories provide maps of
social orders and tools to understand and n of
theorics in the past two decades itsclf highlights increasing differentiation and frag:
‘mentation of Western societies during an epoch of intense social struggle and turbu-
lent change. Accordingly, we will map the vicissitudes of theory in the post-World
War II conjuncture in the remainder of this introduction, providing an overview of
the emergence of leading theories, methods, and themes within the terrain of media
and cultural studies,

Social Life and Cultural Studies

But ceraily for copy to
B g, Ry e e i Y b et
truth profane. Nay, sacredness is held 1o be enhanced in proportion as truth decreases
and illusion increases, so that the highest degee of lusion comes to be the highest
degree of scredness.

(Ludwig Feuerbach)

Culture is produced and consumed within social life. Thus, particular cultural arti

facts and practices must be sicuated within the social relations of production and
reception in which culture is produced, distributed, and consumed in order to be
properly understood and interpreted. Contextualizing cultural forms and audiences
in historically specific situations helps illuminate how cultural artifacts reflect or
reproduce concrete social relations and conditions - or oppose and attempt to trans-

form them. The foundational writings which we d in the previous section
provide conceps for situating culture and media wichin distinctive social and histor

ical contexts, Likewise, in our introduction, we are positioning the emergence of
theories of media and culture within determinate socio-historical circumstances and
are thus engaging in social contextualization ourselves
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Afier World War II, the consumer society emerged throughout the Western world.
Whereas the primary US corporations were developing systems of mass production
and consumption in the 19205 (which saw the rise of media industries such as
broadeasting, advertising, and mass publications to promote consumer goods), the
19305 Depression and then World War 11 prevented the introduction of the con-
sumer society. The Frankfurt School, living in exile in the United States, were among
the frst to theorize this new configuration of society and culture in their critique of

and personality structures being developed. By the 19505, theorists throughout the
more evolved capitalist countries were producing theorics of consumption, the
media, and the changed conditions of everyday lfe to respond to the changes and
transformations in the emergent consumer and media soc

In the United States, marketing research for big corporations and advertising
agencies took up broadcasting research and out of this process a certain model
“‘mass communication” studies emerged. Paul Lazarsfeld and his colleagues at the
Princeton Radio Research Institute, which included Frankfurt School member T. W.
Adomo, began rescarching which programs audiences regularly tuned into, studied
audience taste, and accordingly advised corporations concerning consumer demand
for broadcasting product and what sort of programming was most popular. Hence,

5 communication rescarch emerged s an off shoot of consumer research in the
19405 and 19505,
culture and communications.

Rapid modernization in France afier World War 11 and the introduction of the
consumer society in the 1950s provoked much debate and contributed to construct
ing a variety of discourses on the media and consumer society in France, inspiring
Roland Barthes, Heari Lefebure, Guy Debord,Jean Baudrlard,and their contem
Itwas
prisedifogdus socicty was multiplying images, spectacles, and new cultural
forms and modes of everyday life. The leading French theorists of the period
attempred to explain, make sense of, and in many cases criticize the novelties of
the era.

Roland Barthes applicd the new theories of structuralism and semiology to make
sense of the expansion of media culture and its important social functions. Structur
alism was developed in the 19505 by the French anthropologist Claude Lévi-Strauss
o articulate the basic structures of culture and society. Semiology, created carlier in
the century by the Swiss linguist Ferdinand de Saussure, analyzed the fundamental
rules, codes, and practices of language usage. In the hands of Barthes, semiology
i i ey e i e 5 oo B e for their struc
tures, significance, and effect

Tanha® Mybalpiscmployed both methols 1 i Ui g
embedded in artifacts of popular culture ranging from wrestling to soap ads, while
dissecting their social functions. The “mythologics” Barthes i fonctoned 10
nawnalize and eternalize the historically contingent forms of French bourgeoi
culture that he analyzed. In his famous reading of a picture of a Black African soldier
saluting the French flag, for example, Barthes claimed that the image erased the
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horrors of Erench imperialism, presenting  sa rait of a French soldicr that
‘made it appear natural that an African should salute the French flag and exhibit the
proper signs of military behavior and French national allegiance.

French theorist Louis Althusser applied the strucsuralist and semiological theorics
10 the study of culture and ideology in his writings of the 19705, Beginning with
Marx’s thesis that the mode ulpmdum(m determines the character of social,intel
lectual, and cultural ife, Althusser
o lnwie o it ogal, s et gacioes e o
to shape social consciousness. In Althusser’s version of “structural Marxism," “ideo-
logical state apparatuscs” (schooling, media, the judiciary, ctc.) “interpellated” indi-
viduals into preconceived forms of subjectivity that left no space for opposition or
resistance. On this account, subjects were constructed s self-centered individuals,
men or women, members of a specific class, and were induced to idenify with the
ok b it Combiiag

and structuralism, Althusser thus analyzed how individuals were incorp-
ersnd oo dpedfc sodl pcims 4 fupeoncd o reprodice Comemporaey
capitalist societics.

A very different historical and cultural approach to the study of media and culture
was developed in North America in the 1950s and 1960s by Marshall McLuhan. In
his distinguished and influential work Understanding Media, McLuhan described a
paradigm shift from earlice print culture to the new media culture, Whereas print
culture, McLuhan argued, produced rational, literate, and individualist subjects, who
followed the lincar and logical form of print media in thought and reasoning, the new
media culture produced more fragmentary, non-rational, and aestheticized subjects,
immersed in the sights, sounds, and spectacles of media such as film, radio, television,
and advertising. The new media culture was, McLuhan argued, “tribal,” sharing
collective ideas and behavior. It was generating a new global culture and conscious-
ness that he believed would overcome the individualism and nationalism of the
previous modern era.

McLuhan aroused a generation to take seriously media as an active agent of
fundamental historical change and media culture as an important terrain of study.
T his groundbreaking work Socity of the Spectacle, Guy Debord described the
on of commodities and the “immense accumulation of spectacles” that
ized the new consumer socicty. Grocery, drug, and department stores were
exhibiting a danlmg profsion of commoditcs and things to purchase which in trn
with
an aura nfmagn ) divinity. The media themselves are spectacles in Debord’s sense,
with MTV, for cxample, broadcasting a collage of dazzling music videos, ads, and
sequences that attempt to capture the dynamics and atractions of contemporary
youth culture. Films provide larger than life spectacle replete with special effects,
snappy editing, and intense sound.

Hence, the “socicty of the spectacle™ refers to a media and consumer socicty,
organized around the consumption of images, commoditics, and spectacles. In our
day, malls, the cyberspectacle of the Internet, and emerging virtual reality devices
proliferate the realm of the spectacle, providing new relevance to Debord’s analysis.
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Morcover, the “society of the spectacle” also refers to the vast institutional and
technical apparatus of contemporary societies which produce commodities

media events. The concept encompasses all the means and methods ruling powers
employ, outside of dircet force, which subject individuals to socieral manipulation,
while obscuring the nature and ffects of operations of domination and subordina
tion. Under this broader definition, the education system and the institutions of
representative democracy, as well as the endless inventions of consumer gadgets,

dia cul d ucbs ind d

sports,
components of the spectacular society. Schooling, for example, involves sports,
fraternity and sorority rituals, bands and parades, and various public assemblics that
indocrinate individuals into dominant ideologies and practices. Contemporary pol-
itics is also saturated with spectacles, ranging from daily *“photo opportunities,”
highly orchestrated special events which dramatize state power, to TV ads and image
mansgement for prepackaged candidates dnnng election campaigns.

‘War Il conjuncture, globalized as corpora
tions such s Coea-Cola and Pepsi, sundry. natonal automobile Corporations,
IBM and the nascent computer industry, and subscquently McDonald's, Nike,
Microsoft, and a cornucopia of global products circulated throughout the world.
Ariel Dorfinan and Armand Mattclart record the response of Third World activiss to
the saturation of their Latin American culture with products from the Walt Disney
conporation. n theicontroverial How to Read Donald Dac, they provide crtcal
dissection of harml
as comic books, The authors explain that thesc popular comics contained a wealth of
images and storics that maturalized capitalism and imperialism, much like the
“mythologies” which Barthes critc France.
proaches to society and culture were thus proliférating throughout the
word by the 1960s, All of the theories we have discussed 50 Bt can be scen 45
providing models of media and cultural studies,
that has become a global phenomenon of great importance over the last decade was
inaugurated by the University of Birmingham Centre for Contemporary Cultural
Studics in 1964. Under its dircctor Richard Hoggart, and his successor Stuart Hall
who directed the Centre from 1968 t0 1979, the Birmingham groups developed a
cal perspectives for the analys jon, and criticism of cultural
cts, combining with literary analysis of
cultural texts. The now classical period of British cultural studies from the carly 19605
0 the carly 1980s adopted a Marxian approach o the study of culture, one especially
influenced by Althusser and Gramsci. Through a set of internal debates, and respond-
ing o socal conflicts and movementsof the 1960s and the 1970s,the Birmingham

n the interpl
ity, and nationality in cultural texts, cxpecully concentratng on
media culture. They were among the first to study the effects of newspapers, radio,
television, film, and other popular cultural forms on audiences. They also cxplored
how assorted audiences interpreted and deployed media culture in varied ways and
contexts, analyzing the factors that made audiences respond in contrasting manners
to media artifacts.
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From the beginning, British cultural studies systematically rejected high/low
culture distinctions and took media culture seriously, thus surpassing the elitism of
dominant literary approaches to culture. Likewise, British cultural studies overcame
the limitations of the Frankfurt School notion of a passive and manipulated audience
in their conceptions of an active audience that creates meanings and the popular.
Reproducing the activism of oppositional groups in the 1960s and 1970, the
Birmingham School was engaged in a project aimed at a comprehensive criticism of
the present configuration of culture and society, attempting to link theory and
practice t0 orient cultural studies toward fundamental social transformation. British
cultura sudics sivated culture within 3 theory ofsocal production and eproduc

to further social control, or
t0 enable people to resist n anzlvud society as a hierarchical and antagonistic set of
social relations characterized by the oppression of subordinate class, gender, race,
ethnic, and national strata. Employing Gramsci's model of hegemony and counter.
hegemony, British cultural studics sought to analyze *“hegemonic,” or ruling, social
and cultural forces of domination and to seck *counterhegemonic™ forces of resist

e and contestation.

British cultural studies aimed at a political goal of social transformation in which
location of forces of domination and resistance would aid the process of political
change. From the beginning, the Birmingham group was oriented toward the crucial
political problems of their age and milieu. Their carly spotlight on class and ideology
derived from an acute sense of the oppressive and systemic cffects of ey
society and the movements of the 1960s against class inequality and oppres
work of the late 19505 and carly 19605 lelnmt/Hnrggan/Hah soge of clura

the potential of Jrures, and then in the 1960s and
1970+ began spprasing the pocencal of youth sabculrarc 1o resie the hegemonic
forms of capitalist domination. Unlike the classical Frankfurt School (but similar to
Herbert Marcuse), British cultural studies looked to youth cultures as providing
potentially new forms of opposition and social change. Through studies of youth
subcultures, British cultural studies demonstrated how culture came to constitute
distinet forms of identity and group membership and appraised the oppositional
potential of diverse youth subcultures.

Cultural studies came to center attention on how subcultural groups resist domin-
ant forms of culture and identity, creating their own style and identities. Individuals
who conform o hegemonic dres and fstion code, behvir, and polmc.:l ideolo

social groupings (such as white, middie- s i Amcre), Intidads
who identify with subcultures, such as punk or hip hop, look and act differcntly from
those in the mainstream, and thus create oppositional identities, defining themselves
against standard models.

In the 19705 and 1980s, Britsh cultural e .nmmucd to develop and success
ively appropriated emerging analyses of gender, ty, and a wide range of
crtical theories. They created ways to examine e s sl ]
socicty and culture promoted scxism, racism, homophobia, s addicona forms of
oppression — or helped o generate resistance and struggle against domination and

Copyrighted Material



Copyrighted Material
Adventures in Media and Cultural Studies 7

injustice forms th:
promoted oppression, while positively affirming texts and representations that pro-
duced a potentially more just and egalitarian social order.

Developments within British cultural studies have thus been in part responses to
contestation by a multiplicity of distinct groups which have produced new methods
and voices within cultural studics (such a5 a variety of new feminisms, gay and lesbian
studics, many multiculruralisms, critical pedagogics, and projects of critical media
literacy). Hence, the center and fulcrum of British cultural studies at any given
et e devied b e struggles in the sociohistorical conjuncture at that
. Their studics
of ideckogy wad O polm:s or culture directed the Birmingham group toward
slyzing culbral aricts, prscces, and tandoatons wiin caling necworks of
power. In this context, they attempted to show how culture both provided tools
and forces of domination and resources for resistance and opposition. This political
optic valorized studying the effects of culture and audience use of cultural artifacts,

roductive f topics that

had been neglected i
the e of sl sudieshave arguably vitiated and depoliticized the enterprisc, as
we shall note in the conclusion to the Introduction.

i G then,in erospect, cmerges in 3 e of capital fllow
ing the stage
« mors vasgaued sl mnﬂ.md cultural nm-mmn. Th: rnmu oFculure desbed
by the carliest phase of British cultural studics in the 19505 and carly 19605 articu-
lated conditions in an era in which there were still ignificant tensions in Britain and
much of Europe between an older working-class-based culture and the newer mass-
produced culture whote models and exemplas wee the producs of American

loped by Richard Hoggart,
Raymond Willams, and E. P. Thompson attempred t0 preserve working class culture
against the onslaughts of mass culture produced by the culture industries. Thomp-
son’s historical inquiries into the history of British working-class institutions and
strugeles, the defenses of working:class culture by Hoggart and Williams, and their
attacks on mass culture were part of a socialist and working-class-oricnted project
which assumed that the industrial working class was an agent of progressive social
e sul i cod be o il an Soxguieil o i shelncalien o e
Williams and Hoggart
e Sty vl 1 ehemes o worklng‘clas ducatan s crkoeed towacd
socialist working class politics, sceing their form of cultural studies as an instrument
of progressive social change.

Toe el eritiques in the first wave of British cultural studies of Americanism and
mass culture in Hoggart, Williams, and the Birmingham School paralleled to some
extent the earlir critique of the Frankfurt School, yet celebrated 3 working class that
the Frankfurt School saw as defeated in Germany and much of Europe during the
period of fascism, and which they never saw as a strong resource for emancipatory
social change. The early work of the Birmingham School was continuous with
the radicalism of the first wave of British cultural studics (the Hoggart-Thompson
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~Williams “culture and society”” tradition). The post-1980s work inspired by British
cultural studies became global in impact and responded 1o the new cultural and
political conditions described in postmodern theory which we discuss below.

As we shall see, many forms of the study of culture and media preceded and
accompanied the development of British cultural studics. In the following sections,
we will observe examples of North American cultural studies and developments
within the field throughout the world. We will also present a range of perspectives,
often critcal of the Frankfure School, British cultural studies, and the other theories
inparihereao fu cxamined, Nese, howerer, we il orod e 2 spproech to medla

This “political economy” pmp( ctive is sometimes taken as antithetical to cultural
il i ey of vl poion ofow ik each other, claiming their
approach s superio. W, however, will argue that culurl studis and poicl
i b -,
VP

y
critical theory.

Political Economy

“The anatomy of ciil socety i to be sought in political economy.
(Karl Mars)

A political cconomy approach to media and culture centers more on the production
and distribution of culture than on interpreting texts or studying audiences. The
references to the terms “political” and “economy” call attention to the fact that the
production and distribution of culture takes place within  specific cconomic and
political system, constituted by relations between the state, the cconomy, social
insticutions and practices, culture, and organizations such as the media. Political
economy thus encompasses economics and politics, and the relations between them
and the other central structures of society and culture. With regard to media institu
tions, for instance, in Western democracies, a capitalst economy dictates that
cultural production is governed by laws of the market, but the democratic imperatives
mean that there is some regulation of culture by the state. There are often tensions
within a given society concerning which activities should be governed by the imper-
atives of the market, or cconomics, alone and how much state regulation or inter-
vention is desirable to assure a wider diversity of broadcast programming, or the
prohibition of phenomena agreed to be harmful (such as cigarctte advertising or
pornography)

Political cconomy highlights that capitalist socicties are organized according 10 a
dominant mode of production that structures institutions and practices according to
the logic of commenifcarion and capital accumulation. Cultural production and
distribution is accordingly profit- and market-oriented in such a system. Forces of
production (such as media technologi i eding to0
dominant relations of production (such as the profit imperative, the maintenance of
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hierarchical control, and relations of domination). Hence, the system of production
(g d) i i d below, i i
sort of cultural artifacts are produced and how they are consumed. Thus, “political
economy” does not merely pertain solely to economics, but to the relations between
the economic, political, technological, and cultural dimensions of social realiy. The
structure of political economy links culture to its political and economic context and
cultural studies to history and politics. It refers t0.a fild of contestation and.
antagonism and not an inert structure as caricatured by some of ts opponents.

production and distribution, sccing, as with McLuhan, how technology and forms of

edia structure economic, social, and cultural practices and forms of lfe. In our era,
the proliferation of new technologics and multimedia  ranging from computers to
CD-RO film - call artention

in the cconomy and everyday e and make clear hat technologicl and cconomic
Ina the role

m technology is especially important and so political cconomy must engage the
dominant forms of technology in its analysis
In the pr

5 y

A analysis of the acrual of ion, investigating the

d influence of i italst economic system and
o ;s

into the system of culture within which they are produced and distributed can help
elucidate features and effects of the texts that textual analysis alone might miss or
downplay. Rather than their being antithetical approaches to culture, political econ
omy can contribute to textual analysis and critique. The system of production often
detcrmines what type of artifscts will be produced, what structural limits there will be
£ it ey et bt said and shown, and what kind of audience eflects
cultural artifacts may

Study of the codes of leinon, fim, o popula music mnmum. is enhanced by

and uction.

forrs an sructurd by well-dckined ek ;..a oo, o Inscifadion of .
production of culture can help clucidate the codes actually in play. Because of
the demands of the format of radio or music television, for instance, most popular
songs are thrce to five minutes, fitting into the structure of the distribution system.
B f by giant

film and television production in America is dominated by specific genres such as talk
and game shows, soap operas, situation comedics, action/adventure shows, and so
on. This economic factor explains why there are cycles of certain genres and sub
genres, sequelmania in the film industry, crossovers of popular films into television
series. Secing how competition for audiences decides what shows are produced also
helps explain why there is homogencity in products constituted within systems of
production with established generic codes, formulaic conventions, and well-defined
ideological boundaries.

Furthermore, one cannot really discern the role of the media in events such as the
Gulf War without analyzing the production and  political economy of news and
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information, as well as the actual text of s G sl exenion by b
audience. O, one cannot fully grasp the Madonna phenomenon without discussing
her marketing strategics, her political environment, her cultural artifacts, and their
effects. Likewisc, in appraising the full social impact of pornography, one needs to be
aware of the sex industry and the production process of, say, pornographic films, and
Dot just the texts themselves and their effects on audiences.

In addition, study of political economy can help ascertain the limits and range of
political and ideological discourses and effects. Study of television and politics in the
United States, for instance, suggests that takeover of the television net by
leading transnational corporations and communications conglomerates was part of

“right tum® within American society in the 19805, whereby powerful corporate
groups won control of the statc and the mainstream media. For example, during the
19805 all three networks were taken over by leading corporate conglomerates: ABC
¥ sl by ipind Cie 0 merged with GE, and CBS was bought by the
Tisch Financial Group. Both ABC and NBC sought corporate mergers and this
iotatin, togetice with ot beoclis v i Resgui, eight val bive
influenced them to downplay criticisms of Reagan and to generally support his
conservative programs, military adventures, and simulated presidency.

In i

between information and entertainment industrics, there have been significant mer
gers between the immense corporations. Previous forms of entertainment are rapidly
being absorbed wihin the Intcrnt,and the compute is oming t© be 2 major
, .
and connection withthe outside word. s clucs to me ey ofhe esf:
tion going on, an syntheses of
the emerging mfmnnmrm e, oue migh reflc on the massive mérgens of the
primary information and entertainment conglomerates that have taken place in the
United States during the past few years which have scen the most extensive concen-
tration and conglomeration of information and entertainment industries in history,
including:

‘Time Warner and Turner  $7.5 billion

Disney/Capital Cities/ABC ~ $19
NBC and Microsoft $20 b
Viacom and CBS $37 billion

Duarfing all previous information /entertainment corporation mergers, Time War
ner and America On-Line (AOL) proposed a $163.4 billion merger in January 2000.
‘These fusions bring together corporations involved in TV, film, magazines, news-
papes, books, information dita bacs, computrs, ad other media, suggesing 3

medi information
L ko e merger mania is now global in
scale, pointing to an ever-more intricately connected global cconomy. In 1999, the
US company MCI negotiated a $37 billion amalgamation with WorldCom, which
topped British Telecommunications and GTE offers, and then bought Sprint for
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S115 billion; in a §72 billion merger of two regional telephone companics, SBC
Communications Inc. and Ameritech formed the largest Bell operating company; the
German telecommunications firm Mannesmann bought Orange for $33 billion, and
shortly thereafter Vodafone Airtouch, the world’s leading mobile-phone company,
announced  hostile bid for Mannesmann, initially for a record $117 billion which
they increased as the weeks went by to $178.7 billion when the merger was sealed in
February 2000 (carler in the year Vodafone absorbed Airtouch Communications for
560 billion). In addition, telecommunications companics have been buying cable
television systems with At&T purchasing TCI in 1998 for $60.9 billion while

quiring MediaOne for $63.1 billion in 1999.

The corporate media, communications, and information industrics are frantically
scrambling (o provide delivery for the wealth of information, entertainment, and
further scrvices that will include increased Tnternet access, cellular telephones and

i ication devi film, and infc

tion on demand, as well as Internet shopping and more unsavory services such as
pornography and gambling. Thus, study of the political economy of media can be
immensely useful for describing the infrastructure of the media, information, and
communications industry and their effects on culture and society. Yet political eco
alone does not hold the key to cultural studics and, important as i s, it has
fimitations 2 3 single perpecive
Some yses reduce the d effects of h
and reducive ideologi that med merely
et she delogy ofthe rling cconomie cite s comrols the cultre ndusics
and is nothing more than a vehicle for the dominant ideology. It is true that media
culture overwhelmingly supports capialist values, but it is also a site of intensc
conflict between different races, classes, gender, and social groups. Thus, in order
el gt st e el of o od sl e oty
e as contested terrains, and media and cultural forms as spaces in
ich panicatc bl ovr grvder mmmy, political deology, and values are
fought.

Indeed, as Susan Willis argucs, politcal cconomy alo involves domestic activiics
such as cleaning, child-rearing, shopping, and additional forms of consumption. She
contends that civiies of pckaging, marketing, and dipley we imporant dimen
shons of the il cconorey it threo uy of coneupeo b 8
nificant
policalcconoeny e whh concetc i sl s b s ofpa(hyng,
sheppingy i, exscing, and e ey acivkin

In addition, as Jésus Martin-Barbero's work suggests, the political dimension of
politcal cconomy involves state, nation, and people, as well as analysis of the cco-

Marsti Barn e i oy i popules cemes peodie e edfues
out of a hybridized appropriation of local and traditional forms com new
types of global culture. Local cultures are subjected to potentially hlnnngcnlv‘ng and
destructive global forces, but groups and individuals can create new hybridized
cultures of their own and resist corporate domination and homogenization. Discuss
ing the mediations involved in the construction of national cultures, Martin-Barbero
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s ¥ peopl
entered the political process for the first time through participation in a national
culture, "This development eventually helped produce new hybrid cultures as the
global cconomy distributed transnational cultural forms and local cultures appro-
priated and mixed these and more traditional popular forms in complex ways.

Consequently, political economy today necessarily involves
global capitalist world economy in an era marked by the fill of communism in
1989, technological revolution, and emergence of a “new economy” based on
computer and communication networks, The term *‘globalization” is often deployed
a5 2 cover concep fu' m« new world cconoms, but 3s Herbert Schillr argucs, its

fact, globalization is a cnnu‘)l(d term with some idenifying it with ncw forms of
imperialism (and secing it as predominantly negative), while others equate it with
‘modernization and the proliferation of novel products, cultural forms, and identities
In fact, it is best t0 see it as an extremely complex and ambiguous phenomenon that
contains both exciting and peogresie forms such as the Internet, innovative terrains

and emergent poiica ctors nd group n the world
Coomomy -comblocd with insti i
fied competition on a global level, heightened exploitation, corporate dnwnsmng,
and greater levels of unemployment, economic inequality, and insccurity.

Globalization is connected with scientific, technological, and economic revolution
which involves the advent of emergent forms of labor, politis, mn.m, and :\erydav
life. The
tranaformation, and & wealth of inovative produces and technologies which m ight
improve the human condition. Yet it also threatens to increase divisions betweer
“haves"” and the “have nots,” deplete diminishing resources, undermine union and
abor rights, and circulate new forms of war and terrorism. Hence, globalization is
highly ambiguous, with both promising and threatening features.

Indecd,globalzation i both crcating new modesof culural homogenization and

briditis. Itis & the interests of major

Ammnn and corporations, as well

conomic forms and players. Global processes are producing cmergent transnational

institutions and forces, while challenging the state 1o strengthen its authority and

regulatory powers. And as globalization comes ever more to the fore, the importance
of the local s highlighted and dramatized.

The conceprion of polial sconomy tht we arc thus propaing gocs beyond
focus on more strictly
cconomic isues such a5 nwnrnhlp, gate k«rml, a0 she prodicon and diib

Instead, we are involves
and pohm culture and people, as well between prod 4
consumption, distribution pilying Although some forms of political economy are
reductive, g solely on the economic dimension, we believe that far richer
notions orpulmm cconomy are possible.

i addition, we would argue that both political economy and more sociologically
and culturally oriented approaches to the study of media culture should be combined
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For some decades now, however, advocates of media and cultural studies based in
textual or audicnce analysis have been at war with those who advocate a political
economy optic. The hostilty between political economy and culcural studies, in our
view, reproduces a great divide within the ficld of communication and cultural
studics between two competing approaches with different methodologics, objects
of study, and, by now, bodies of texts that represent the opposing schools. This
dichotomization pits social science-based approaches that take media and commun-
ications as their object against a humanities and text-based view that focuscs on
culture.

A largely textual approach centers on the analysis and criticism of texts as cultural
artifacts, employing methods primarily derived from the humanities. The methods of
political economy and empirical communications research, by contrast, utilize more
social science-based research strategies, ranging from straight quantitative analysis to
more qualitative empirical studies of specific cases or topics, structural analysis of

institutions, or historical research. Topies in this arca include analysis of own
enship patterns within the political economy of the media, empirical studics of
audience reception and media effects, or structural analysis of the impact of media
institutions in the economy, politics, or everyday lifc
mingly berween polit
studies replicates a bifurcation within the fields of communications and culture
between competing paradigms. In our view, the divide is an artificial one, rooted in
an arbitrary academic division of labor. These conflicting approaches point to a
splintering of the field of media communications into specialized sub-arcas with
ompeting models and methods, and, ironically, to a lack of communication in the
feld of communications. The split reproduces an academic division of labor which
beginning carly in the century and intensifying since the end of World War 11 ~
followed the trend toward specialization and  differentiation symptomatic of the
capitalist. cconomy. The university has followed this broader trend which some
theorists equate with the dynamics of modernity itself, interpreted as a process of
ever-greater differentiation and thus specialization in all fields from business to
education. This trend toward specialization has undermined the power and scope
of cultural and media studies and should be replaced, as we are arguing, by a more
sty gl
Moreover, in the present configuration of the emergence of a new global eco-
nomy, a critical cullunl and media studies nceds o grasp the global, national, and
Tocal systems of media production and distribution. In the 1960s, critics of the
global capitalst syncm described the domination of the world cconomy by transna-
tional ~ mostly American and European ~ corporations as “imperialism” or “nco
.mpemmm, whereas its supporters \:Iebrnn:d Hodesiationst Todey e term

to descs
and culeure. One. ofthe feturs of yomm.on is :m pmllfcnnon of new voices and
rms of
e preiouly tben for ramed. In  global clar, h protfession of i
ence and novel actors are part of the landscape and the question of representation
becomes intensely politicized and contested, as we sce in the next section.
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The Politics of Representation

Representation in the mediated “reality” of our mass culture s in itslf Power,
(Larry Gross)

Whereas political economy approaches to the media and culture derive from a social
tradition, analysis of i derives fror
2 humanities-based textual approach. Earlier, mass communication approaches to
media content ranged from descriptive content analysis to quantitative analysis of
references, figures, or images in media texts. The more sophisticated methods of
textual analysis, however, emerged from more advanced understandings of texts,
narmaives, m rcprccnxmnn. as well as the contributions of critical concepts such
as ideology
T ey tht ol ol repeecaions ar policil i one of the i theines of
media and cultural theory of the last few decades. In the 1960s, feminist, African-
American, Latino, gay and lesbian, and disparate oppositional movements attacked
the merstypes nd bise lmages ofthei groups. These crtquesof sexiam,raciem,
d other biases made it clear that d
innocent or pure, that they contain positive, negative, or ambiguous depictions of
i h

positioning certain groups as inferior, thus pointing to the superiority of dominant
social groups. Studics of representations of women or blacks on American television,
for instance, would catalogue negative potrayals and show how they produce sexism
or racism, or would champion more posiive ones.

ly intrventions in the politcs of representation concentrated primarily on
“images of”* particular social groups, decrying negative images and afficming more
constructive ones. The limitations of such approaches were quickly apparent and
aleady by the 19708 mor sophisticated amlys:s began cmerging of how texts

of how c

resenta
o Tt e, B, mors mphuu(.'u(d understanding of how textual
mechanisms help construct social meanings and represcntations of specific social

groups. Exclusions of groups such as Latinos, as well as negative stereotypes, were
i s diting, subtexts, and i

lly loaded and
groups. The narratives of media culture were scrutinized to discern how certain

ate groups, and there was a search for naratives and representations that more
positively rendered social types that had been excluded or negatively presented in
mainstream culture (ic., various ethnic groups, gays and lesbians, or members of the
deaf community).

The turn toward audiences in the 19805, as we have noted, also created more
complex notions of the construction of meaning by stressing how audiences could
perform oppositional readings, reacting negatively to what they perceived as preju
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creators of meaning, and not just passive victims of manipulation. Reading culture
was thus seen as a political event, in which one looked for negative or positive
representations, learned how narratives were constructed, and discerned how image
and ideology functioned with media and culture to reproduce cither social domina-
tion and discrimination, or more posiive social ch

The debates over the politics of representation and how best to analyze and
eriicize offensive images of subordinate groups provided a wealth of insights into
the nature and effects of culture and media. Culture was now conceived as a field of
representation, as a produccr of meaning that provided negative and positive depic-
i cl: lity, eeli i d

“The media were thus scen as potent creators of role models, gender identity, norms,
values, and Jppvmpnalt sad inspproptte elvior, posmomng St i

active and creative, able to construct meanings and identites out of the materials bl
their culture.
Culture and identity were thus regarded as constructed, as artificial, malleable, and

not just as replications of the real, reproductions of natural objects, but as construc-

poliics of representation called attention to media technologes, as well as narrative
forms, conventions, and codes. 1t was determined that formal aspects of media texts,
s framing, edi i

and that various technologies produced different products and effects.

In addition, the growing emphasis on role of audiences from the 19805
10 the present suggested that people could creatively construct cultural meanings,
contest dominant forms, and create altero: adings and interpretations. Audi-
ences could be empowered fo reject prejudicial or stercotyped representations of
specific groups and individuals, and could affirm positive ones. The politics of
represents s focused on both encoding and decoding, texts and audiences,
and called for more critical and discriminating responses to the products of media

roduction.
‘Thus, cultural representations were perceived to be subject to political critique, and
culture itself was conceived 3 a contested terrain. Film, television, music, and
ssorsd cidieal e wer nepred s sl whch eprevent
tions transcode the discourses of conflicting social movemens ning in the
1960, alternative represcntations of gender, race, clas, the Iamxly. the state, the
orporation, and additional dominant forces and institutions began appearing in 2
sustained fashion. More complex and engaging representations of women, for
instance, transcoded the critiques of negative stercotypes and sexist representations,
as well as the demand for more active and positive representations. Calls for altern
ative voices and the creation of oppositional subcultures were met by increased
cultural production by women, peopl of color, sexual minorities, and others
excluded from cul G ions, tell
more complex stories from the perspective of subordinate groups, and presenting
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works of marginalized people shook up dominant systems of cultural production and
representation. The process created more variety and diversity, but also intensified

cultural resistance as a backlash against oppositional groups of women, people of
color, gays and lesbians, and, thercfore, various marginalized subultures inevitably
began.

The Postmodern Turn and New Media

defensive. This is because postmodernism has become everybody's favorie bée noir,

while a the same time not only gencrously providing something solid to argue against,

when 50 many other things have been “melting in the air,” but also, in some mystcrious

way, being a concept in the right place a the right moment. Postmodernism has there.
d

thac kind of intellectual work which incvitably provokes controversy and protest, al the
and

researchers and the reasons why we do it
(Angela McRobbie)

T R G 0 RSO IOB OBt ot Sl wid N

the arts,
and our everyday life which require new rmm, ways of perceiving s world, and
forms of discourses and practice. Yet as the above quote indicates, postmodernism is
extremely controversial with discourses and practices of the “post” attracting some
and repelling others.

“To make sense of the bewildering varicty of uses of the family of terms within the
field of the postmodern, we would propose distinguishing berween modernity and
postmodernity as epochs or stages of history; modernism and postmodernism as
emdopngan i ar e misdern pd posrmoders thesey s pponed s of
urse and intellectual orientations toward the world. In terms of the
ke of cuc fudiedon, 3 poumciety e iy e o ey wotkd

nd (o an emergent stage of global capitalism, characterized by new multi
i, caciog compute and Wormions mhnnlnm, el peli i ot
politics, socicty, culture, and everyday life.

Vroi (hle peapiiiv, bowacdern)thedriae Wich d Jek BNd Joi
Frangois Lyotard, Michel Foucault, Fredric Jameson, Celeste Olalquiaga, Angela
McRobbie, Mark Poster, and others arc attempring to engage the new technologies,
the emergent forms of culture and identity, the innovative modes of theory and
discourse, and the ascendent forms of global capitalism that are shaping the
temporary era. Just s previous theorics and methods responded to the new historical
conditions of their e, $0 100 do the new postmodern theories attempt to engage
novel and original contemporary conditions. But just as previous theories and
methods had  their limitations and blindspots, postmodern theory also has its

Copyrighted Material



Copyrighted Material
Adventures in Media and Cultural Studies 27

omissions and deficiencies. Hence, we would caution our readers, who are perhaps
cager to embrace the latest theories and approaches, t be alert to drawbacks, as well
as the benefits of the postmodern turn
French theorist Jean Baudrillard was one of the first to engage the novel forms of
culture in theorizing the modes of simulation and hyperreality by which he described
g

nce, by declaring, ” i hy

eredlity, and nascent. modes of media and computer cultre are autonomous
d, he for

foeen Dev wchniopis s foums of cobwe: dod the resractoing of
global capifalism.

h American cultural theorist Fredric Jameson, by contrast, in his famous
article “Postmodernism, or the Cultural Logic of Late Capitalism,” interprets the
new forms ol pomnm:m culture within the context of contemporary capiralism,

culture. For J isa form of
unllum zppmpm(: o the gty surfces, glosy culeure ofimage and spectace, and
high-intensity emphasis on appearance, style, and look found in contemporary con
sumer and media culture. Theorizing postmodernism, for Jameson, requires under-
standing the new forms of global capitalism and culture that are emerging of which
postmodernism is a symptomatic form.

Seen i retrospect, the cultural populism, the turn to the audience, and the
fetishism of the popular that emerged in British cultural studies during the 19805
and 19905 can be read as part of a postmodern turn in cultural studies which
corresponds to a new stage of consumer and global capitalism. The Frankfurt
School described a mass socicty and culture that sought 1o incorporate individuals
into a more homogenized culture, cunrlu{lcd by big corporations, the state and
centralized media. By contrast rrent form of consumer capitalism is more
Fagmented, speclised, scsthetcioed wxd roticiaed, and celbratory of difrence,
choice, and individual freedom than the previous stage. Celeste Olalquiaga, for

IS 3 s

and popular art i  as kitsch - all cons of dia cul

ostmodern turn has generated a great variety and diversity of new forms of
cultural studies and approaches to the study of mes culture. At their most
extreme, postmodern theorics erase the economic, political, and social dimensions of

determinism, indulge in theoreticist blather, and renounce the possibility of textual
interpretation, social citicism, and political struggle. In a more dialectical and polit-
ical version, postmodern theory is used to rethink cultural criticism and politis in
the contemporary era. In addition, postmodern theory can be effective in calling
attention to innovative configurations and functions of culture, as it charts the
trajectories and impacts of new technologics, the emergent global cconomy and
culture, and the novel political terrain and movements without losing sight of ques
tions of poliicl power, domination, and resistance. In additon, some ve
postmodern theory perspectives, as did the
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Frankfurt School, British cultural studics, feminist, and diverse critical theories at
their best.

Concluding Remarks

Despite their dissimilarity, many of the theories and methods that we have discussed
in this introduction, ranging from the Frankfurt School to British cultural studics to
French postmodern theory, are transdisciplinary in terms of their metatheory and
practice. Standard academic approaches are discipline-oriented with English depart-
ments typically analyzing cultural forms as literary texts, Sociology departments
focusing on the social dimension of culture, Political Science departments highlight-
ing the politics o ity snd so By contrast, transdisciplinary perspectives
subvert existing academic boundaries by combining social theary, cultural analy
and politcl critique. Such transdisciplinary theory requires knowledge of 3 muli-
plicity of methods and theories which we have indeed attempted to assemble in our
reader,

While our multiperspectivist approach might suggest to the reader a liberal pluralist
tolerance of disparate theories and methods, we want 10 advance more systematic and
critical perspectives. Against pluralism and cclecticism, we belicve that it s important
0 challenge the established academic division of labor and to develop a transdiscip-
Ilruvv pproach thatcomests b the bifireaton of the fld of medie and cucurl

w.u thus overcome the boundaries ol.uakmnc disiplines and will combine pliical
I theory and rescarch, an hich aims at

critique of domination and social mmﬁnmn.un
Such a transformative venture must also engage the new cultural, political, and
social forms of the present cra. Confronting new technologies, multimedia, and
modes of experience such as cyberspace creates a variety of challenges for media
and cultural studies, ranging from the need to chart the emergent cultural terrains
d oducing new literacies to analyze and
their forms. Since media and culture are themselves a type of pedagogy, one needs to
create a counterpedagogy to question and critically analyze the often distorted forms
of knowledge, misinformation, deceptive images, and seductive spectacles of the

Y. di

media edi | v
forms ofclnur alls pedagory

tha ks ey age, sl and e, s promotes visual and
he ability luate images, stories, and spectacles

of mm.a e Yoty )ﬂmodcm ,.m, s concerned 1o develop multiple

literacies, to rethink literacy itself in relation to new technologies and new cultural

forma,and o creste 8 cultural st tha encompasies a wide armay of ik, txts,
poetry

mulumzdla Sach 5 CD ROMs.
The particular pedagogy cmployed, however, should be contextual, depending on
the conerete situation, interests, and problems within the specific sitc in which
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general
i f i Lass and gender
and concrete relanrvm of dnmm:nun and subordination that must be accounted for
any cri 2 postmodern pedagogy does not elide or occlude
issues of p(ywcr, e, it alows for 4 contemporary understanding of current social
and cultural configurations of culture, power, and domination. Thus, while the
distinctive situation and interests of the teachers, students, or critics help decide
‘what precisc artificts are engaged, what methods will be employed, and what ped-
agogy will be deployed, the socio-cultural environment in which cultural production,
reception, and education occurs must be scrutinized as well.

Hence, a new cultural and media studies would productively engage postmodern
theory and new interpretive discourses and methods while maintaining important
traditional goals such as cultivating literacy, critical thinking, and the art of inter-
precation. We are currently living in a proliferating image and media culture in which
new technologies are changing every dimension of life from the economy to personal
nknmy In a postmodern media and computer culture, fresh critical statcgics arc

“This
\mdzrukmg also involves exploration of the emergent cyberspaces and modes of
. interaction, and production that s taking place in the rapidly exploding
computer culture, as well a exploring the new public spaces where myriad forms of
political debate and contestation arc cvolving. Yet engaging the new forms of culture
requires using the tools and insights already gained, rather than simply rejecting all
“modern” concepts and theories as irrelevant to the emergent “postmodern’ con-
dition. As we have argucd, adequately understanding new postmodern phenomena
s contextualization in terms of the way that new cultural artifacts are produced
by the dominant mode of production and are used to reproduce - or contest ~
existing figurations of class, race, gender, and other forms of power and domination.
Tndosd, a Foae teconsd cultirl s mecle s Shoud ook cloady ot the
development ofth entetainment and information lechnntnrgr industries, the mer-
place, an that
are btmg planned o some alrady implemented. A glbal media- and cybereulure
is our life-world and fate and we ned to be able to chart and map it accordingly to
survive the dramatic changes currently taking place and the even more transformative
novelies of the apidly approaching future.
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